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   Method Summary: 
      1. Create consent form. 
      2. Create survey in Google Forms. 
- Title project and add description containing the consent form. 
- Choose 4 focuses: race, religion, gender, and symbols. 
- Collect 40 images – 10 for each focus. 
- Create questions: 
• 15 questions - 10 pictures of people that have 
different races. 
• 7 questions - 10 pictures of people that associate 
with certain religions. 
• 8 questions - 10 pictures of people that associate 
with certain genders. 
• 17 questions - 10 pictures of symbols that represent 
groups, countries, or ideas. 
      3. Test survey 
      4. Send out survey 
      5. Gather data and organize - Analyze data 
 
 Stereotype is defined as: “a widely...fixed and oversimplified image or idea of a 
particular type of person or thing.” Meaning that stereotyping is just the concept 
of simplifying what we see or think.  In today’s world, stereotyping can be done in 
the form of religious, gender, and racial profiling.  Essentially, there is a stereotype 
for all the different types of cultures, religions, races, and genders, which have been 
created through assumptions, judgement, and prejudices. These stereotypes can 
be created through portrayal in the media, personal experiences, other’s 
experiences, or history. An important part of stereotyping is association, which is “a 
mental connection between ideas or things.”   
 Association is a common way for stereotypes to be made. When people connect 
one thing with another, they group them into a category – in order to simplify it.  
Every category has requirements , which aid in trying to simplify the object or idea 
for the brain to understand it better. An example of this can be shown with the sun 
and moon. These two objects can be grouped similar categories based on their 
properties. Both of these items can be found in the sky, both are considered 
celestial objects, and both of these objects are in a spherical shape. This can lead 
one to associate the sun and moon together into a category that could be labeled 
as “space”.  However, through further categorization, the difference between them 
would be reveled in order for the brain to distinguish the two.  One difference 
could be the distance of these objects from the Earth, their size, or the material 
they are made of.  These differences would put the sun and moon into different 
categories within the space category. All of this categorization is done through the 
brain and is an active part of our life as we observe new things everyday. 
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Question  &  Objective 
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 If a group of diverse individuals were asked to view a series of related image 
and asked a number of stereotype - provoking questions,  would a majority 
gravitate towards a common answer? 
 The objective of the project is to understand how stereotyping or association 
influences the perception and judgement of people. 
 
 RACE RELIGION GENDER SYMBOLS OVERALL 
10 - 15 34% 37% 33% 48% 38% - about 4 out of 10 
16 - 21 48% 45% 59% 63% 54% - about 5 out of 10 
22 - 27 48% 44% 59% 64% 54% - about 5 out of 10 
28 - 33 47% 50% 54% 62% 53% - about 5 out of 10 
34 - 39 42% 52% 52% 68% 54% - about 5 out of 10 
40 - 45 50% 46% 57% 65% 55% - about 6 out of 10 
45+ 47% 36% 49% 51% 46% - about 5 out of 10 
 
 RACE RELIGION GENDER SYMBOLS OVERALL 
Male 46% 48% 55% 62% 53% - about 19 out of 35 
Female 43% 41% 50% 58% 48% - about 17 out of 35 
By conducting this survey again, the focus will change from the similarities 
in answer to the differences in participants. Meaning that the different 
factors of the participants, such as age, gender, religion, location, ethnicity, 
and nationality will be taken into account to analyze the different mindsets 
among different people. This would include expanding the area from which 
participants are from as well as increasing the overall number of 
participants. This will all be done to understand how mindsets differ from 
people with different backgrounds or how they are similar. 
 
GROUP 
#1 
Group 1A Group 1B Group 1C Group 1D Group 1E Group 1F Group 1G 
Age: 10 - 15 16 - 21 22 - 27 28 - 33 34 - 39 40 - 45 45+ 
Gender: Male Male Male Male Male Male Male 
How 
Many: 
5 5 5 5 5 5 5 
This categorization that our brain preform on a 
daily basis relies heavily on our visual systems. 
Every time our brain thinks of something, two 
parts of our brain activate, one of them being 
our visual cortex and the other being a part of 
the brain that can process if an object is 
animate or inanimate. If the object were a dog, 
then is the area of the brain that deals with 
‘animate objects’ would activate. On the other 
hand, if the brain thinks of something such as a 
chair, the ‘inanimate object’ area of our brain 
activates. Psychologist Alfonso Caramazza of 
Harvard University explains that, “From the 
visual cortex, information about living and 
nonliving objects is shuttled to different areas 
of the brain so as to trigger appropriate 
reactions.” (Branan, 2010)  
 
In conclusion, it was found that the average number of participant’s who gravitated 
towards a common answer was 34.8% - or about 24 participants out of 70. However, 
through further analysis, as shown above, it was concluded that participants who 
were in their 30’s or male were more likely to have a common answer on the focus 
of symbols. Rather than any other participant. 
GROUP 
#2 
Group 2A Group 2B Group 2C Group 2D Group 2E Group 2F Group 2G 
Age: 10 - 15 16 - 21 22 - 27 28 - 33 34 - 39 40 - 45 45+ 
Gender: Female Female Female Female Female Female Female 
How 
Many: 
5 5 5 5 5 5 5 
Further Research 
Conclusion 
Results 
